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Media 



A story with real or fictitious 
characters (human or 
nonhuman) 



The email address or 
website of the character is 
contained in the story 



CRMM 



CPCM - profile of reader/viewer determined and stored 






Processor -- determines app 


ropriate response 




r 


Server retrieves appropriate response from supplemental 
data database -sends to Reader/viewer along with 
optional personal message(s) sent to User by e- 
marketing system {human or automatically scripted 
response) 



User (Reader/Viewer) 



In the story the User sees 
the email address and/or 
website 



Sends email message to character 



On-going dialogue to build 
electronic Customer Relationship 
and loyalty 



User responds to message and 
orders product 



Feedback sent to 
author/producer of 
media 
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FIG. 3 



Focus group selected. 



Focus group instructed 



Traditional media is 
screened and inputs 
recorded in association 
with points of interest that 
initiated the inputs 



Inputs analyzed 
statistically and points of 
particular interest suitable 
for interaction chosen. 



E-interaction aids are 
inserted within the media, 
proximate these points. 



An associated Customer Relations 
Management module is configured to 
interact with those who submit 
questions or comments via the E- 
interaction aids. 



FIG. 4 




FIG. 5A 



Message received from User 
(from FIG. 5A, 96) 




FIG. 5B 
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User receives message and 
replies (go to FIG. 5B, 1 1 2) 



Not first-time message 
received from User 




Yes 



Scripted or human reply 
prepared 



Send reply to User 



I 



File in database 
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Send n + 1 form response 



Yes 
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User engaged in chat room 
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FIG. 5C 



New marketing program 
initiated 
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User s addresses 
/ retrieved from 
\ database 




Personal message sent to 
User by Character 
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User receives message and 
sends reply to Character (go 
subroutine 110) 
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Follow-up message sent to 
User by Character 
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Order processed by order 
processing system 
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FIG. 5D 



